
From: 

Sent: 
To: 

Subject: 

John Geoghegan 
Thursday, September2~, 2008 12:13 PM 

Hugh Cassar <RughCass.rqw 

RE: Qiarum Filtered Cigars Consumer Focus Group Swmmuy. 

From: hughcassar@kretek.can [mailto:hughcassar@_ 
Sent: Tuesday, September 23, 2008 10:05 PM 
To: Bonjoto Astono; John Geoghegan; Geoghegan John; Cassar Sean; Thibideau Darren; Gordon Griffiths; Joel myden; Cassar Mark; Eliot Suied; Rachman Satya 
Subject: Re: Diarum Rttered Cigars Consumer Focus Group Summary. 

Gentlemen why cannot the clove cigar be exactly the same formula as our clove cigarette except for the ffIL wrapper. 
Hugh 

Sent from my Verizon Wireless BlackBeny 

Subject: llli: lJjarum Filtered Cigars Consumer i'ocus Group Summary. 
HiJohn, 

I have read through you FGF summary. It's very Interestlngflndlngs and makes a lot sense, 

In general. the product seems qUite acceptable among clove smokers, which apparently not our main target consumer for this Cigar product. I can understand why the little cigar smokers don'1like this 
product, the biggest problem is because it has a strong clove taste, whk:h is notlheir pref"erenceflavor {tobacco produt1s. This is very similar s(enario like we experienced on 1he Black Menlhol 
Supersmooth research. It will take times .and ettorts 10 make the conversion to clove. 

If we really want to target broader market segment (cigar smokers), I think we have to make some changes 011 the tOUClt.CO blend, probably reduce down the dove taste on the tobacco blend. With this, 
It probabJy will beea!liiler accepted (less strange clove smell), but 11 means this product Is not much different product Uke other IIttle·dsars products currently on the market, lhere are plenty of t hem!. 
We shall talk this further when you are here. 

Boon 

From: John Geoghegan [mailto~ohng~ •••• 
Sent: Monday, September 22, 200807: 14 AM 
To: Bunjoto Astono; Cassar; Darren Thibodeau; Gordon Griffiths; Hugh Cassar; Joel myden; markcassar@kretek.com; Eliot Suied; John Geoghegan; Raehman Satya 
Subject: Diarum Rltered Cigars Consumer Focus Group Summary. 

Please read the attached. 
All comments and questions welome. 

John G 

This material is intended for the confidential use of the individual or entity to which it is addressed and may contain information that is privileged, proprietary. confidential and exempt 
finm disclO!lure. If you are not the intended recipient or the pen<on responsihle for delivering the material to the intended recipient, you are notified that any di •• emination, distrihution 
or copying of this communication is stricdy prohibited. If you have received this communication in error, please notify the sender immediately by telephone and destroy this material accc 
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