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The United States Hispanic Chamber of Commerce, founded in 1979, is the advocate for the nation's almost 3
million Hispanic-owned businesses. The mission of the US Hispanic Chamber of Commerce is to foster Hispanic
Economic Development and to create sustainable prosperity for the benefit of American Society.



The United States Hispanic Chamber of Commerce

In 1979, several dedicated Hispanic leaders realized the enormous
potential of the Hispanic business community in the United States and
envisioned the need for a national organization to represent its
interests before the public and private sectors. Later that year, the
United States Hispanic Chamber of Commerce (USHCC) was
incorporated in the state of New Mexico, creating a structured
organization aimed at developing a business network that would
provide the Hispanic community with cohesion and strength. Since its
inception, the USHCC has worked towards bringing the issues and
concerns of the nation’s almost 3 million Hispanic owned businesses to
the forefront of the national economic agenda. Throughout its nearly
30 year history, the Chamber has enjoyed outstanding working
relationships with international Heads of State, members of Congress,
and the current White House Administration.

Through its network of more than 200 local Hispanic Chambers of
Commerce, and Hispanic business organizations, the USHCC effectively
communicates the needs and potential of Hispanic enterprise to the
public and private sector in several ways, including:

e Implementing and strengthening national programs that assist the
economic development of Hispanic firms.

e Increasing business relationships and partnerships between the
corporate sector and Hispanic owned businesses.

e Promoting international trade between Hispanic businesses in the
United States and Latin America.

e Monitoring legislation, policies, and programs that affect the
Hispanic business community and providing technical assistance
to Hispanic business associations and entrepreneurs.



El Paso Hispanic Chamber of Commerce

The mission of the El Paso Hispanic Chamber is to promote the interest
of small, minority and women owned businesses in the region to
improve the economic and educational environment to foster
representation on major issues of concern to minority businesses while
promoting the awareness and preservation of the heritage and cultural
diversity shared in our region.

» 20 years strong in January, 2010

» 1159 members strong

» 421 different market sectors represented

» 1.2 million budget

» 42,000 business register

» 24,687 minority owned

» Large Chamber of the Year for TAMACC 2009

» Large Chamber of the Year for USHCC 2008

» Chamber Executive of the Year for USHCC 2008 and 2009

The ETA Centers provide us the need access to assess the needs of our
clients and then direct them to the appropriate ETA Center that will
help build the capacity of their businesses or business idea. Ultimately
teaching each of them to diversify their people, product and service for
long term business growth and sustainability.

ETA Centers: Contract Opportunities Center, HUB Development Center
of Excellence, Minority Business Enterprise Center, Women’s Business
Border Center, Texas Dept. of Transportation Business Opportunity
Development Center, Empowerment Zone Technical Assistance Center
and the Minority Business Research and Certification Center.
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Good afternoon Mr. Chairman and members of the sub-
committee, thank you for the opportunity to testify today on
recommendations to enhance the prospects for success through the

Minority Business Development Agency.

| am Cindy Ramos Davidson, President and CEO of the El Paso
Hispanic Chamber of Commerce, a nationally and statewide recognized
Chamber that serves the small, minority, and women owned businesses

in our borderplex region of El Paso, and State of Texas.

| am here today to testify on behalf of the United States Hispanic
Chamber of Commerce, the world’s largest business federation
representing more than 3 million Hispanic owned businesses and
organizations of every size, sector, and region; as well as the El Paso
Hispanic Chamber of Commerce, which is in a unique position to
provide testimony today. The El Paso Hispanic Chamber of Commerce
has successfully operated an SBA funded Women’s Business Border
Center, for the past 8 years; and more recently, as the operator of a
Minority Business Enterprise Center in partnership with MDBA and the

U.S. Department of Commerce, for the past 18 months. Of interest to



note, the El Paso Hispanic Chamber and the Arizona Hispanic Chamber
are the only two minority Chambers in the Country currently operating

Minority Business Enterprise Centers.

In addition we operate a satellite PTAC in partnership with our
community college and the DOD/DLA, a HUB Development Center of
Excellence for both state and federal HUB certification, an
Empowerment Zone Technical Assistance Center in partnership with
the City of El Paso and HUD and a Texas Department of Transportation
Business Opportunity Center in partnership with TXDOT and the Federal

Highway Administration.

We are honored to be associated with each of these agencies, and
confident that we can provide testimony as to the effectiveness of

these centers for the minority business populations we serve.

Our grassroots efforts to provide bilingual technical assistance
and development for every phase of start up and growth industry

businesses wouldn’t be possible, without the support of these agencies.



From January 1%, 2003 to July 31, 2009 we have served through
counseling and training 28,111. Assisted in financing projects totaling
$51,114,115. Provided successful procurement and bid matches
totaling $61,659,358. Helped assist in the start up of 3,316. Most
notably assisted 3,668 expanding businesses which helped to create
and retain 10,709 jobs. As a veteran community with our military base
Ft. Bliss we have served 747 veteran and service disabled clients. 722
home based business and 14,156 female clients all of these centers
providing an estimated economic impact to our community of $362

million.

Being on the street and in the trenches, we understand the needs
of minority businesses, and feel that theses agencies work in tandem

with MBDA to complement each others’ services.

The SBA has been the primary agency for start up business
assistance, providing much needed support in the area of accessing
hard to find start-up capital through the guarantee loan programs,

business plan development and marketing strategies.



The MBDA, through its network of Minority Business Enterprise
Centers (MBECs), Native American Business Enterprise Centers
(NABECs), and Minority Business Opportunity Centers (MBOCs) provide
a deeper level of assistance to assist businesses to grow through larger,
more complex traditional lending, bonding assistance, guidance on
procurement strategies, such as joint ventures and teaming
agreements, and providing networking and contracting opportunities

through its wide network of resources.

The diversity of services and clients enables all minority
entrepreneurs who need assistance to receive it with our support to be
able to champion their own destiny and catch a part of the American

dream through free enterprise.

Expansion of MBDA programs, at all levels, from increased levels
of funding for the current 48 Centers nationwide, to implementation of
new and creative strategies to assist businesses in accessing much

needed capital and bonding, are sorely required.

To date El Paso has received $528,398,207 from the American

Recovery and Reinvestment Act, and through the direct assistance of



the El Paso Minority Business Enterprise of the MBDA, and with the
support of the U.S. Department of Commerce, we have been able to
ensure that minority owned businesses in our community are able to

successfully bid and perform on these jobs.

According to the Census Bureau’s findings April 2007 report,
“Minorities in Business: A Demographic Review of Minority Business
Ownership” minorities owned approximately 18 percent of the 23
million U.S. firms. In addition, there are an estimated $4 million
minority firms totaling gross receipts for all U. S. minority firms totaling

$661 billion with 4.7 million paid employees from these minority firms.

The report also showed that, African American owned firms had
the highest growth rate for several measures; 45.4 percent for the
number of firms; 24.5 percent of total receipts for the group; and 16.7
percent for employer firm receipts. Asians experienced growth in the
number of employer firms, at 12.6 percent, and in annual payroll, 25.3
percent. The number of American Indian and Native Alaskan businesses
grew by 2.1 percent, while Hispanics or Latinos constituted the largest

minority business community and owned 6.6 percent of all U.S. firms



and accounted for 3.7 percent of employer firms. Asians and Islanders

owned 4.7 percent of all U.S. firms, 6.1 percent of employer firms.

These statistics, which were compiled from the 2002 Survey of
Business Owners (SBO), the latest available data from the U.S. Census
Bureau, indicate how imperative it is to continue support these
agencies that allow us to continue to provide entrepreneurs with the
tools they need, not only to start their businesses, but to grow and
compete on a global scale. The true sweat equity that goes hand in
hand with our personal approach to every business need would not be
available if it were not for agencies like MBDA and all the resources that

come with the center.

We feel that consideration should be given to making MDBA
an agency of it’s own like SBA and not an agency under Commerce. We
feel that it would then be able to provide greater outreach for minority
businesses to access their respective center and create more diversity
of clients nationwide.

Thank you for your time and attention, and for the opportunity to
discuss the merits of these two outstanding agencies, and their support

of the millions of minority businesses we serve.
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