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Ozarka® Brand Natural Spring Water, which has been in existence since 1905,
joined Nestle Waters North America in 1987, adding its name to a current
portfolio of 14 preeminent bottled water brands in North America. Since 1992,
Nestle Waters North America has been part of the Nestle SA/Switzerland
group of companies. Ozarka's great taste has made it a leading selling bottled
water product in Texas and throughout the southcentral United States.

Heritage•.•since 1905

Though Ozarka Spring Water Company officially
began in 1905, our roots can be traced back for
centuries. Prior to being bottled deep in the heart
of the Ozark Mountains, in Eureka Springs,
Arkansas, the site of the brand's original source
had long been considered sacred ground. Now
known as Basin Spring, Indian tribes were drawn
to the source for its healing properties. It wasn't
until 1856 that the springs were "discovered" by a
Dr. Alvah Jackson, who claimed to have used its
"healing waters" to cure his son's eye ailment. This
echoed a much earlier Sioux legend of a blind
young Indian princess whose eyesight was fully
restored after bathing her eyes in the waters.
During the Civil War, the waters were used at "Dr.
Jackson's Cave Hospital" to care for soldiers. When
the war ended, Dr. Jackson began an even larger
campaign to market the water. The first "white
man" to bottle the water of Eureka Springs, he
established a brisk business selling "Dr. Jackson's
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Eye Water."

Over time, the marvels of Eureka Springs became known throughout the state
and qUickly the town became a vacation destination as well as a place to
simply come for a drink of what was called the "liquid cure." As the town's
notoriety grew, so did the popularity of the spring water. Although Ozarka®
Brand Natural Spring Water is no longer sourced from Eureka Springs, you
can enjoy its great taste throughout Arkansas, Texas, Louisiana, Mississippi
and portions of Tennessee, Missouri and Kansas.
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Poland Spring Heritage
Poland Spring@ Brand Natural Spring Water, which traces its heritage back to
1845, became part of the Nestle Waters North America family of brands in
1980. Poland Spring's distinctive, crisp, clean taste has made it a favorite
brand throughout the Northeast for more than 150 years. Poland Spring is the
#1 spring water brand in the United States.

Heritage...since 1845

Poland Spring started about
20,000 years ago, when a glacier
retreated in what is now Maine.
The original spring's first
recorded history, however, took
place in 1793. A family named
Ricker settled near the original
spring and opened a small inn.
When Joseph Ricker was revived
from his deathbed, reputedly by
drinking the spring's water - and

lived another 52 years - the water's health benefits became legendary. As
Poland Spring gained a reputation for curative powers and purity, the Ricker's
Wayside Inn grew to become a celebrated health spa, which attracted
distinguished guests from far and wide. In 1845, Hiram Ricker began to bottle
the spring water, which started the tradition of people enjoying the goodness
of Poland Spring@ Brand Natural Spring Water at home.

During the Victorian age, the famed inn and its spring water continued to earn
even more renown. Early photographs depict guests relaxing on a wide veranda
after croquet, cooled by the shade trees and bottomless glasses of spring
water. However, the water's remarkable quality and clean, crisp taste garnered
acclaim well beyond the woods of Maine. The spring water eamed the Medal of
Excellence at the World's Columbian Exposition in 1893. It proudly took top
honors for "the best spring water in the country" at the 1904 St. Louis World's
Fair.

Maine Governor John Elias Baldacci has declared September 9, 2005 as
Poland Spring Heritage Day.
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WHAT'
AQ AMANTRA?

Leam the more about each of our magnificent waters below, by
clicking on the bottle of choice. To learn more about the process
of making our waters please check out the Taste the Difference
button.

Each bottle features custom created artwork inspired from local
O.C. artists and a portion of the revenues from each mantra, are
reserved for a variety of charities. Infused with positive energies
and powerful mantras, Aquamantra can truly stimulate your
soul.

Our purpose in creating this water is to Raise Consciousness in
Humanity One Sip at a Time. So... Drink yourself into being
Healthy, Loved or Lucky with every conscious sip. Say I AM
GRATEFUL and well up with the vibrational feeling of gratitude.

Aquamantra was inspired by a 2004 film, "What the Bleep Do
We Know?F' This Movie discussed the underlying quantum
mechanics of our world. It showed how reality is changed with
every thought. Dr. Masaru Emoto, who was featured in the film,
wrote a book called "Hidden Messages in Water," he showed us
the basic principles of quantum theory, whereby the molecular
structure of water was changed by a Zen Buddhist monk's
thought. Based on this premise, Aquamantra uses the design on
its labels to affect the molecular structure of California natural
spring water to make it more refreshing and wholesome to drink.

The thoughts inherent in those words permeate the liquid,
influencing the taste and beneficial properties of the water. If you
are drinking 'I am Healthy' for example, you will resonate with the
energy to be healthy. ' I am Loved' will encourage you to feel
loved and 'I am Lucky' will encourage you to feel gratitude for
your life and how you want to be lucky!

Aquamantra: Premium Natural Spring Water is simply, water that
resonates with the energy and frequency of your well-being. The
quality of your thoughts determine the quality of your life and
NOW your water. We deliver powerful messages to you through
the mantras, I AM GRATEFULTM,I AM HEALTHYTM, I AM
LOVEDTM or I AM LUCKYTM .

/'
vitamin angels

TOGETHER
We Make a
DIFFERENCE
We pledge a
portion of our profits
to charitable 0rgan­
izations dedicated
to helping cflildren.
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Spring \yater - Enhanced Energy - AQUAMANTRA Water http://aquarnantra.com/site.php/spgs/read/whaUs_aquamantra

All mantras are trademarked. All Rights Reserved. 2008

Last Updated: Oct 19,2008 at 3:54 AM

Click here for a printable version.
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H20m's Vibration Hydration™

Promoting positive energy for people and the planet, H20m uses words, colors, music, and vibrations as the inspiration and driving force behind
our intention infused, interactive natural spring water.

but first a brief explination of Energy, Frequencies, and Resonance

from http://www.abundance-and-happiness.com (used by permission only)

Beyond All The Mind Bending Scientific Equations, Man Made Laws, Doctrines, Dogmas and Analyzing It's ALL Very Simple...EVERYTHING Is
Energy and Frequency When you understand it and Ieam to 'consciously' apply it, you can experience that power for yourself through the
events, conditions and circumstances that unfold in your life. You know what, in the end, when you break through all the fancy terms, all the
analyzing and all the brain twisting equations that scientists come up with to support their discoveries and theories regarding what this all
pelVasive force is, at the heart of it, it's all simply about energy. It's simply frequency that determines what attracts enough of this energy
together which creates the physical outcomes that we each experience.

Our individual choices determine what this "frequency' is that we send out. Both physical things and non physical unseen things in their purest
and most basic form is simply a vibrating mass of energy that consistently produces and emits a frequency.

In other words energy vibrates. The vibrational nature of energy creates a frequency.

Many hold perceptions that if they can' see, feel, touch, taste and smell it that it isn't ·real.· Others are aware of it but don't pay it much mind.

Energy is the basic building block of everything and frequency, often called resonance determines what this energy is drawn to and forms into
which then determines what is created and experienced in the physical wortd.

This energy is everywhere, in everything, and all around you all the time. It's what your body and everything else physical is made of. It's at the
core of EVERYTHING you see or can't see.

It's the most basic and fundamental building block of literally EVERYTHING.

It's what's responsible for colors, sounds, smells tastes, oxygen and unseen things that the average person can't even conceive.

Science says that at this leveLat this almost non-conceivable level of wave form that ALL things already exist as a probability of existence.

In basic and simple terms it means that anything that can be conceived, and even things beyond the ability to conceive at this point exist in this
wave field.

You could say that this unseen wave form is ·pure consciousness.· When an idea is conceived a process of attraction is activated in this vast
and infinite field of consciousness.

Regardless of what IT might be, in the form you can't see it or experience it, it ALL already exists as a wave form or frequency. The form you
can see and experience is a collection of these wave forms or frequencies which when an "Intention" is placed or in more basic terms a thought,
these wave forms transmute from this wave form, transmutes to create particles of 'matter' which when enough of these particles of matter join
together form bigger masses of this matter resulting in the things that we CAN see in the physical wortd.

This matter then collects wilh additional matter that harmonizes at the same frequency which creates atoms and when enough atoms have
collected then transmutes into molecules, forms cells and organisms and once the process Is complete and enough of these energy particles
are collectively formed produces "physical" things that we can see and touch and taste and smell and hear.

Vibration - There are several distinctive vibrational frequencies that are incorporated in each bottle of H20m.

The First is the vibrational frequency of the label. The use of words, symbols and colors on the label create a specific vibratory frequency. Each
bottle also contains the s1l!lskrit symbol of the Absolute, "Om". It also contains the vibratory frequencies of the words "Love" , "Perfect Health" ,
'Gratitude', etc. written on the label in many of the worid's languages. This represents unity among people, a subconscious reminder that we

http://www.h2omwater.com/infusionprocess.html 71712009
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are not alone on this planet. A specific coior vibration has also been chosen for each bottle, this color coordinates with the corresponding
chakra.

Next are the very important Interactive qualities of H20m. Our Trademark siogan is "Think it while you drink it."Qll We encourage you to connect
to the intention inspiring words on the label, create your own intention, and literally, "Drink in " the vibration inspired intentions you've created.
This not only reverberates in your body, but out into the world as well. It also brings about an awareness that connecting with your humanity,
food and water is a sacred grateful act. As you drink, take a moment to use the words, colors, music, and vibrations as a tool to create your own
personal intention! Set your world in motion, then watch as the law of attraction goes to work for you. Visualize great, extraordinary, vivid.
mental and spiritual creations. For the good of you, for the good of mankind, for the good of the planet. Drink in the vibrations as you absorb the
crystal clear spring water, then resonate the positive energy throughout your day.

As a bonus, (in alignment of the concepts described above in Energy, Frequencies, and Resonance) we also introduce audio frequencies to the
water through sound and music. After the bottling process is complete, we charge the water in the storage facility with sound and music that
was created with specific intention in mind, also utilizing frequencies known for having restorative qualities, that have been used by health
practitioners throughout history. Crystal Bowls, Acoustic Piano, Spoken Word, Ancient Healing Scales and more.

We believe that everything in the universe contains a vibrational resonance or frequency. As powerful as water is. it is receptive and sensitive.
We are made of water.
Based on these beliefs H20m's Vibration Hydration™ process was developed.

The meaning of Om

Om is a sacred syllable that is considered to be the greatest of all the mantras, or sacred formulas. The infinite spirit first created sound. From
these sound frequencies the entire universe was born. The syllable Om is composed of the three sounds a-u-m (in Sanskrit, the vowels a and u
coalesce to become 0), which represent an important triad: the three worlds of earth, atmosphere, and heaven. The first sound vibrates at the
base of the spine, the first chakra. The second sound vibrates in the throat and chest chakras, and the third sound vibrates in the cranial
chakras. This mystical syllable represents all that is, all that was, and all that ever shall be. Therefore connecting all of us. Om mystically
embodies the essence of the entire universe. Saying 'OM' is actually a form of meditation. Repetition of 'OM' enables us to maintain mental
and emotional calmness, overcome obstacles and enables a greater awareness of our connection to all life.

tl9..!M I i1.QQ.I,l!.Q.ur W~!ID: IQ~..rln!i!sl2n.P~~ IQ~sl2n IQ~~ I QUJ:.Le~lS
n~~el!1Ji 1!!nM I~~!~ta~~ I pJiv_ilCY-imt~~Y.J:1.OJ~.1 kQ!lta,~U.s IP.!e!i.S
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In 1871, pharmacist Peter E. Greene and his brother, John Greene, were the first to sell Mountain
Valley Spring Water, which was then known in the Hot Springs area as "Lockett's Spring Water"
because of its association with Benjamin Lockett and his son, Enoch. The Locketts owned the spring
and were the first to recognize its unusual qualities, particularly its purity and beneficial mineral
content. The Greenes purchased the land from the Locketts, improving the spring site and
constructing a two-story hotel, initially called the Mountain Valley Resort Hotel and later, the
Mountain Valley Hotel and Sanitarium. The brothers renamed the water Mountain Valley after a small
community nearby. John Greene oversaw the spring and managed the hotel, while Peter moved to
downtown Hot Springs to establish the first distributorship at 195 Central Avenue. Mountain Valley
water originates at a protected spring on what were then the grounds of the hotel, just west of the
present Highway 7 North, approximately twelve miles from downtown Hot Springs.

In the summer of 1879, Mr. W.· N. Benton, an insurance agent formerly of St. Louis, Missouri,
purchased the business and properties from the Greene brothers, planning to expand the hotel and
the distribution of the water. Benton was confident of his product's appeal because, like its European
counterparts, Mountain Valley Spring Water was touted, in letters of endorsement appearing in
various publications, as offering cures for such ailments as dyspepsia, dropsy, Bright's Disease, and
liver and kidney ailments. As a result of such publicity, it soon reached customers from Maine to
Texas.

In 1883, the Mountain Valley Water Company
was officially formed, with Zeb Ward, G. G.
Latta, Samuel Fordyce, and Samuel Stitt as
principal investors and company officers. Peter
Greene remained as local manager. In
December 1892, Ward bought out the interests
of his partners and as sole owner, entertained
plans, which were never realized, for building a
narrow gauge railway from Hot Springs to
Mountain Valley and enlarging the hotel
extensively. In 1894, the company established a
distribution center in Philadelphia, marking
what is believed to be one of the first franchises
of an American business. The plans for the
railway did, however, bring about the

development of a quality roadway with its own Mountain Valley coach system from downtown directly
to the hotel and spring site.

7/7/2009 9:02 AM
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Ownership of the spring was transferred again in 1902, when August Schlafly of St. Louis, already a
major stockholder in the company, and his family became sole owners. By 1908, franchise offices had
followed in Chicago, Illinois, and New York City. An apocryphal tale holds that two strangers,
traveling home to New York from Hot Springs by train, were in the dining car, and each produced a
bottle of Mountain Valley for his respective table. This coincidence led to much conversation and then
an agreement to form a fifty-fifty partnership for a Mountain Valley Water Company franchise in New
York. Upon exchanging business cards, media mogul William Randolph Hearst discovered that his
new partner was the well-known gambler Richard Canfield, a man against whom his newspapers were
conducting a fierce campaign.

By the 1920s, Mountain Valley Water was being served in the United States Senate, and in 1928,
distribution began in California, making Mountain Valley the first bottled water to be available coast
to coast.

In 1924, Schlafly purchased the DeSoto Springs Mineral Water Company, located at 150 Central
Avenue in Hot Springs in two-story ClassiCal Revival brick building, specifically built to house a,
mineral water depot. A third level was added in 1921 to house a Japanese-themed dance hall, with
accommodation for a live band. The building remained the DeSoto Spring Water Depot and DeSoto
Dance Hall until 1936, when Mountain Valley Water Company made the building its national
headquarters and visitors' center.

The original and popular two-story hotel in Mountain Valley burned in the late 1880s and was replaced
by a much larger three-story structure. The newer hotel received national newspaper coverage when it,
too, burned in 1934 while the well-known singer and radio star Kate Smith was a guest. The hotel was
never rebuilt.

In an effort to discover what ingredient or ingredients made this spring water different from its
competitors and beneficial to those with chronic disorders, the company encouraged the clinical and
biochemical study of the water and its possible therapeutic effects in the 1920s and 1930s. Clinical tests
at hospitals in New York, St. Louis, and Philadelphia demonstrated improvements in the health of
patients suffering from kidney and liver disorders and rheumatism as a result of drinking Mountain
Valley Water. Studies after World War II in facilities in New York, Cincinnati, Chicago, St. Louis, and
Houston further investigated the connection between the low-sodium content of the water and its
alkaline buffering ability. The extensive testing of the spring water enabled the company to present a
strong and successful defense to 1956 allegations by the Food and Drug Administration that its
advertising claims were too broad and exaggerated.

In 1966, the Schlaflys sold the company to a group of
distributors under the leadership of John G. Scott.
The company's headquarters were moved to
Paramus, New Jersey, and the historic Mountain
Valley building was closed. In April 1987, Sammons
Enterprises of Dallas, Texas, purchased the company
and returned administrative operations to Hot
Springs. Sammons sold the company in April 2004 to
the current private ownership.

200
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The Headquarters building had been placed on the National Register of Historic Places as part of the
Central Avenue Historic District on June 25, 1985 and the restoration of the structure was completed
in 1988. The administrative offices remain at 150 Central Avenue in downtown Hot Springs. The
executive offices are on the level previously occupied by the "Japanese Ballroom," the ceiling and
period fixtures of which have been completely restored. The first floor houses the company's Visitor
Center with displays of historic materials relating to bottled water, with particular focus on Mountain
Valley, as well as a retail outlet for Mountain Valley products. Visitors are also welcome to visit the
spring for tours of the plant and grounds.

Calvin Coolidge was the first American president to serve Mountain Valley Spring Water in the White
House. Following a heart attack in 1955, President Dwight Eisenhower drank the water on the advice of
his physician. Other notable connoisseurs of the water included Elvis Presley and boxing champions
Joe Louis, Gene Tunney, and Sugar Ray Robinson. Consumption of the water has not been limited to
humans: thoroughbreds such as Secretariat, Nashua, Kelso, Bold Ruler, and Sunday Silence were
trained on this famous spring water.

"I
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“perfect health”

“vibratory frequencies”
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“… we charge the water in the storage facility 
with sound and music that was created with 
specific intention in mind, also utilizing 
frequencies known for having restorative 
qualities, that have been used by health 
practitioners throughout history.”

OUR INFUSION PROCESS
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H2om's Vibration Hydra60nN
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“I am healthy.”

“beneficial properties”
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“I am loved.”
“…permeate the liquid influencing 
the taste and beneficial properties 
of the water.”

“Aquamantra uses the design on 
its labels to affect the molecular 
structure.”

“I am healthy.”
;\q.IJJa-· ra" Are· , IUra~ Sp~·· 'Water is· ShT~'IYfIJ water
rreso ·1.l.....L ~. 'w" Ji _':e e .e;rgy .d', .,'. ", I:cy '. yo. we· =bel 1:9. The
q; liitiy of yOllJli'" Uloughts d,etermne the q"aJIity of Ylour lie andl
NOW yo . water. We deJve powe.· _ " 'ssa.· s ", yo hro

. - ffQ· =- So JIi!.MI GRA1iE ',. IL ' '~~] , :' HEAL I m·-
lOVE:JD, QT·.I '. l.U~"

Th:', se 'Wortdls 'miJ'J' a, ' ~~q "d.
j' ' .. nc . the· taste nd ' . efl' as prope "es ot ibhe 'w·ate I' you
are drlinkiJng .~ am .- a ny" for exaJJ"~e~ you wil resonate w"t .'1he
,IDM';D,rgy to be heed y" # a LIO\f' I ," . rilccLl"ag VO to feel

- I __

Joved - .Q ·1 am .., ," ' .III enoou· ge you to ,'.1 §Ita": de fOt
yo (r n!18 a - -c -cow you wa·· to be, lucky!

Aq .. - rraRtra was in.spir-ed by a 2004 m\ n:What the Bleep Do,
We Know? , . "s 'o'"",ie', ' ] us-sed , unde',' g quant·

. _ ' rofos of 0 ,WO. I' sho.' , d how reaIlity iis c.I.a' '~

e¥= ry·t o. , ~. Dr" . .::-~sa . SrtrJY.)to. w.o "'. s fea __. ed lilil t... ' ' 1m.
!\.LJ!II"_.'te a beak cane ... Edde :,es' , ge8. ~,w r ~ ;. d us
the bas ~o ,pnnol,ptes of ".. m,' 'ory. whereby the n'X).e · ,_', '
·ructur-e of wa.teli" wa· chan' ,d by ze· B: :',:1 =t rrc ,1

to, .:. ,. ~, 8 'sed O· , thils IPfl'e.ll"RSe. ,"' .._. rna c 'uses the " , si9- 0"

its [gbe_, ' to~ ct' .' , , lIn:).e, ula II" s ruct,UIie of Caliifom'la . at .ral
spri ng wateli' to mall«! it Il"InIQTe reifr'esh"ng and whQle _' .: ITIe t:o : "rnk.



“Indian tribes were drawn to the 
source for its healing properties.”

“…used its healing powers to 
cure his son’s eye ailment.”

me otMKA co.
1Itt\l'~ ""-

Eye Water."

Herltage...since 1905

Though Ozarka Spring Water Company officially
began in 1905, our roots can be traced back for
centuries. Prior to being bottled deep in the heart
of the Ozark rll\ountains, in Eureka Springs,
Arkansas, the site of the brand's original source
had long been considered sacred ground. Now
known as Basin Spring, Indian tribes were drawn
to the source for its healing properties. It wasn't
until 1856 that the springs were "discovered" by a
Dr. Alvah Jackson, who claimed to have used its
"healing waters" to cure his son's eye ailment. This
echoed a much earlier Sioux legend of a blind
young Indian princess whose eyesight was fully
restored after bathing her eyes in the waters.
During the Civil War, the waters were used at "Dr.
Jackson's Cave Hospital" to care for soldiers. When
the war ended, Dr. Jackson began an even larger
campaign to market the water. The first "white
man" to bottle the water of Eureka Springs, he
established a brisk business selling "Dr. Jackson's



“When Joseph Ricker was 
revived from his deathbed, 
reputedly by drinking the 
spring’s water – and lived 
another 52 years – the 
water’s health benefits 
became legendary.”

-,-ritag :: •••sinC8: 1845

PoI,and Spring started abo t
20,000 yeal"S ago. when a ,glaol r
retreated In what is now Maline'
The origi !lal s,pring;s 'fj rst
recorded, hllstory. however" 'too
P'ace ill 1793. Ai, fam,i Iy named
Rid<e1r settJle:d ne -l" the cll"igina I
spri 111;9 and opened a small illl'm.
WIh en JOSleiphRicllcer WBlS rev veel

. from hi s deathbed], repllJtedly by
.f. 'elIri' king the spriing"s water - and

lived aln other 52 years - tile waters lhealth benefits becalme legendary. As
Po!emd SlPnlngJ gained a reputation for ourative powers: and purttVr the lRidk:er's,
Wayside Inn gr-ew to becOl1'le a ce~ebratedll1ealltJ spa. wh,l,ch attracted
ell st n91_ lshed guests from tar allr1J(1 w de, 1 18:45, Hiram Ricker began t-o bottle·
'the sprilllg waiter, which started the b'1loC:llition of peopl,e enoo}'iing the goodness
of Poland Spliinrg , Brand Natural SPlri fig Warter art home.

Du n9 the Vlh:to an a,91el the 'falrned I.nn alnd jts spri og water cantinued to eam
even, more renown. Early phot,agralph:s depid glLlE!!:Sts relaxing 011 a wilde verandc
i:lft,er oron1ue:t Ied Itlv t"'e shad'e trees a'''',d I"'''''''''''omloc-C' la, ~,i:'~ - of' ,-, - . ,_ ----"'11- - --- -I " - -- ~ '" ~~'I., ~ s.....s spnng
wa tier. However, the water's rem alr'kabl,e qual ity and dean, crisp taste garnered.
acclaim weill beyond tlile woods; of IM1al:ne. The s,prlngwater eamed the Medal of
ExceIlenoe ,ait the WorIId's Colulmblan IE).1posiitiOn in 1893. It prou.d1y took top
hOlilors for nthe best Sprin91 water tn tJhe coo Iltry" art: the 1904 St. ,l!.o is Wo. d's
Fair.



“Clinical tests at the hospitals in New York, 
St. Louis, and Philadelphia demonstrated 
inprovements in the health of patients 
suffering from kidney and liver disorders 
and rheumatism as a result of drinking 
Mountain Valley Water.”

In an elfurt '10 discover wh 't ingwaw, 't m: in.grodien~s, made thiB Spling tQ'1 dUfumlilt from it$

O}mpeUt~ ~d bene6dill to those with chroni~ d' -,mel j th· compa.nynooUJraged the ,elinicaJ ,md
biochemical studY of the water ilnd i'ls possible fuerapeuucetfects in the 1920$ ,alld 193~s. Clinical tests
at b,o~p!tals m., ew ):'(lr~ St. Louis" and Fhilitd.elphia dem.on h'ated improvements in the healt'h of
,patie ',bj, s,ulfering from kidney and liver dlisOlders, ,and rheum !:ism ' reB It~ of dJinldng Mount, in
V ~l y'W t r" Stud $ iift,e-r World W!i[ Uin fadlilie5 in " e,w York. Cindin.natii Chicago, Sf, Loui5" ,and
, 'Durs~on further inve-5lig,ated the connection betMeIl the loW-SOOllllm coolent of 'th.e wa.~er and its
albr In.e b_Jfe:t'in,. abUity. The' e:¢en ve 'tetiJ:l;g of the' spr'n8 lWa.rte:t ena, led tlte ,comPMY topre5ent a
Slrong and' ocessful de'feme' to 1956 ,ga:lioos 'b'lI' 'Ihe,ood and Drug Admi.n.l:strafoolhat 'ts
···..:Ilve:rt,' h..,-, ... alms \!iEr- ~o,bi"o,;,'dl - -d i:r ,- -,.;;;le'd.~ . 1.5~"O.... - - e: IV. L ~ _ all JG,ggeJ"" .....

In 1'%6/ th. 5·'.. ys sold 'the CQmpm "to' ,gro. p,01
distribu~oJ, under the .ad'~:l'ship of JOM Go Scott

comp,anys Madq~e~ ~,e m.o'~ to
Par,amus, New J.eney, and the hislolicunlain

Valley buUding was, dos.d" In AprJl19871 SgL on.s,
Rnter,prisfs of Dallili, ThXiiS, pmroaiOO thf (Jompany
~d return' d:mlnist1'~tlYe ,o'Pe!:a~ to Hot
SpringeS. Smmons sold the ,company in April2flOl to
the- rurroot prj . WOWl'l@tMp,



Figure 1. Some smaller brands identify the

exact water source on the label.

SOURCE MUNICIPAL SUPPLY FORT WORTH, TX

Great Value Drinking Water labels its specific

source: "Municipal supply, Fort Worth, lX."



Figure 1 cont. Some large national brands do

not identify the water source on the label.

Dasani label provides no information on its water

source.



Figure 2. Detailed information on purification

methods fits easily on the label.

Ozarka Drinking Water labels its treatment

methods - "Purified by reverse osmosis, carbon

filtration, microfiltration and ozonation."



Figure 3. Posting detailed test results is easy

and boosts consumer confidence.

Water Analysis Report

WATER TYPE

Report ollte: oecembor 2008
TQsting PQriod: I" - 3 nl OUlIrtQr 2008

SUBSTANCE

Volatile OrgaDic C.a1ipOUOcIs

8 ••1.1...

C.,-bOA e.trachlorid.

C"'orob....ne'MoAOchloroMn.n.
12-Dichlorob lo-OCB

I ....Oic...orob.nz lp-OCB

I.I-Dichlo en. I.I-OCA)

12-Dichlo (12-0CA)

I.I-Di chloroedly"n.

ci.l.2-0ic_h'fien.

tr.... l.2-Dic hlometh'fien.

12-Di chloropropen.

1.3-0i chloroprop.... (T.lone ••
ElIlylb _

M chlorid. DichIoro eth... I

M.t l-..rt-Bu...l-...r I MTBE!

Sty .

1.122-T.tr.chloroeoth_

Tetrechloroeothy.....

Toluene

1,2..A-Trichlorobenzen.

l,l.l-Trichloroeth .n.l.l-TCA)

1.12-Trichloroethen. n .12-TCA)

Trichloroethyl.n. (TCE!

Trichlorofk.to,.-o~...... Fr. n 11.

\, 12-Trichlol'O-l.2.2-TrtllICn>dI,n. Ifton 1131

Trihelo.....tho .... ITHM - Totlll

Vinyl Chlorid. C

Xyl........IlI

&';'-w

0JJ005

0JJ005

OJJ005

0JJ005

O.CIOQl;

O.CIOQl;

0.0«15

0.0005

0.0005

0.0005

0.0005

O.OOOS
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O.OOOS

0.003
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O.OOOS

O.OOOS
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O.OOOS
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0._
OD10

O.oxl5

0JJ005

0JJ005

'93"·

o.oor.
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0.100

0.1ilOO

0.075

o.oor.t
o.oor.
01JC17
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0.100
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O.QOO5t
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ODl3t

0.100

ODUlt

ODOli

l.oxl

O.Q1O
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ODOli

ODOli

O.lliOt
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NO
NO
NO
NO
NO
NO
NO
NO
NO
NO
NO
NO
NO
NO
NO
NO
NO
NO
NO

NO
NO
NO
NO
NO
NO

NO -O.<nl
NO
NO

Nestle Pure Life Purified Water's online water

quality report gives test results for dozens of

chemicals.



Figure 3 continued. Some national brands like

Aquafina provide no information at all on

contaminant testing.

Aquafina provides no water quality report on its

website.



Figure 4. Some smaller brands like Sparkletts

provide consumers with 1-800 numbers, most

bottlers do not.



Figure 5. Some bottled water brands provide

consumers with no information on water

source, treatment, or testing (label or website).

Crystal Cascade Pure Drinking Water - no

information on label, no website.

Springfield Drinking Water - no information on

label, no website.
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